Applying Computational Methods to Social Media Research

This talk presents the application of computational methods to measure and analyse social
science concepts in social media contexts. Drawing on examples from Weibo and Twitter, the
presentation demonstrates how dictionary-based approaches, supervised machine learning, and
large language models can be used to operationalise and analyse online expressions of
populism and nationalism. It also shows how these measurement strategies can be integrated
with causal inference methods to address substantive social science questions.



